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FAN FEEDBACK NETWORK
SOURCE: USOC SURVEY DATA
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METHODOLOGY:
LONGITUDINAL SURVEY

WAVE 1 – 8/8/16 – XXXX RECIPIENTS
WAVE 2 – 8/15/16 – XXXX RECIPIENTS
WAVE 3 – 8/25/16 – XXXX RECIPIENTS
WAVE 4 – 9/13/16 – XXXX RECIPIENTS
WAVE 5 – 12/1/16 – XXXX RECIPIENTS

RESPONSE RATE: XXXX%

2

COMPANY 
CONFIDENTIAL



Co
py
rig

ht
	©

20
16
	T
he

	N
ie
lse

n	
Co

m
pa
ny
.	C

on
fid

en
tia

l	a
nd

	p
ro
pr
ie
ta
ry
.

3

3

Source:	Wave	1.	USOC	Survey	Data

Describe	who	you're	cheering	
for	at	the	Olympics..

TeamUSA Specific	Sport Specific	Athlete Other

Based	on	the	XX.XX%	of	people	cheering	for	
Team	USA:	Team	USA	was	referred	as	either..

USA/US/United	States/America/'Our' Team	USA
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4

Source:	Wave	1.	USOC	Survey	Data

male female

Team	USA	or	USA	by	Gender

USA

Team	USA

13-29 30-44 45-59 60-70+ 

Team	USA	or	USA	by	Age

USA

Team	USA

White Black	and	
Hispanic

Other

Team	USA	or	USA	by	Race

USA

Team	USA

Midwest Northeast South West

Team	USA	or	USA	by	Region

USA

Team	USA
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5

5

Source:	Wave	1.	USOC	Survey	Data

No Yes

Team	USA	or	USA	by	Donor

USA

Team	USA

No Yes

Team	USA	or	USA	by	Customer

USA

Team	USA
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Source:	USOC	Survey	Data

WAVE 3: AUG. 25: 
HOW DO YOU EXPECT YOUR INTEREST IN TEAM USA TO CHANGE
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7

Source:	USOC	Survey	Data.

Male Female

Interest	in	Team	USA	by	Gender

increase

no	change/	remain	
steady

decrease

White Black	and	
Hispanic

Other

Interest	in	Team	USA	by	Race

increase

no	change/	remain	
steady

decrease

18-29 30-44 45-59 60-70+ 

Interest	in	Team	USA	by	Age

increase

no	change/	remain	
steady

decrease

Midwest Northeast South West

Interest	in	Team	USA	by	Region

increase

no	change/	remain	
steady

decrease
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8

Source:	USOC	Survey	Data.

No Yes No Yes

Donor Customer

Interest	in	Team	USA	by	Donor/Customer

Decrease No	Change/Remain	steady Increase
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9

Source:	USOC	Survey	Data.

decrease no	
change/remain	

steady

increase

Interest	in	Team	USA	vs	Posting	on	
Social	Media	about	the	Olympics

never

once

2-3	times

4-6	times

daily

Interest	in	Team	USA	vs	
Like/Comment/Share	a	post	from	

an	Olympics	Account

never

once

2-3	times

4-6	times

daily

Interest	in	Team	USA	vs	visit	
TeamUSA.org

never

once

2-3	times

4-6	times

daily
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Source:	USOC	Survey	Data.	Wave	4.

What would increase your level of interest of 
Team USA?COMPANY 

CONFIDENTIAL
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11

Source:	USOC	Survey	Data.	Combination	of	‘daily’	and	‘4-6	times	a	week’	categories	

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Gender

Total	Responses Male Female

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Race/Ethnicity

Total	Responses white

black	and	hispanic other

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Region

Total	Responses midwest

south northeast

west

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Donor	or	Customer

Total	Responses donor

customer

How	often	have	
you	posted	on	
your	social	media	
about	the	
Olympics?

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Age

Total	Responses 13-29 

30-44 45-59 

60-70+ 
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12

Source:	USOC	Survey	Data.	Combination	of	‘daily’	and	‘4-6	times	a	week’	categories	

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Gender

Total	Responses Male Female

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Race/Ethnicity

Total	Responses white

black	and	hispanic other

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Region

Total	Responses midwest

south northeast

west

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Donor	or	Customer

Total	Responses donor

customer

How	often	have	
you	
like/comment/sha
re	a	post	from	an	
official	Olympics	
account?

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Age

Total	Responses 13-29 

30-44 45-59 

60-70+ 

COMPANY 
CONFIDENTIAL



Co
py
rig

ht
	©

20
16
	T
he

	N
ie
lse

n	
Co

m
pa
ny
.	C

on
fid

en
tia

l	a
nd

	p
ro
pr
ie
ta
ry
.

13

13

Source:	USOC	Survey	Data.	Combination	of	‘daily’	and	‘4-6	times	a	week’	categories	

How	often	have	
you	discussed	the	
Olympics	with	
friends? 8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Gender

Total	Responses Male Female

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Race/Ethnicity

Total	Responses white

black	and	hispanic other

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Region

Total	Responses midwest

south northeast

west

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Donor	or	Customer

Total	Responses donor customer

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Chart	Title

Total	Responses 13-29 

30-44 45-59 

60-70+ 
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14

14

Source:	USOC	Survey	Data.	Combination	of	‘daily’	and	‘4-6	times	a	week’	categories	

How	often	have	
you	discussed	with	
Olympics	with	
family? 8-Aug 15-

Aug 
22-
Aug 

29-
Aug 

5-Sep 12-Sep 

Gender

Total	Responses Male

Female

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Race/Ethnicity

Total	Responses white

black	and	hispanic other

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Region

Total	Responses midwest

south northeast

west

8-Aug 15-
Aug 

22-
Aug 

29-
Aug 

5-Sep 12-Sep 

Donor	or	Customer

Total	Responses donor

customer

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Age

Total	Responses 13-29 

30-44 45-59 

60-70+ 
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15

Source:	USOC	Survey	Data.	Combination	of	‘daily’	and	‘4-6	times	a	week’	categories	

How	often	have	
you	discussed	the	
Olympics	with	
coworkers?

0

0.2

0.4

0.6

0.8

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Gender

Total	Responses Male Female

0

0.2

0.4

0.6

0.8

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Race/Ethnicity

Total	Responses white

black	and	hispanic other

0
0.2
0.4
0.6
0.8

8-
Au

g 

15
-A
ug
 

22
-A
ug
 

29
-A
ug
 

5-
Se
p 

12
-S
ep

 

Region

Total	Responses midwest

south northeast

west

0

0.5

1

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Donor	or	Customer

Total	Responses donor

customer

0
0.2
0.4
0.6
0.8

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Age

Total	Responses 13-29 

30-44 45-59 

60-70+ 
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16

Source:	USOC	Survey	Data.	Combination	of	‘daily’	and	‘4-6	times	a	week’	categories	

How	often	have	
you	visited	
TeamUSA.org?

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Gender

Total	Responses Male Female

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Race/Ethnicity

Total	Responses

white

black	and	hispanic

other

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Region

Total	Responses midwest

south northeast

west

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Donor	or	Customer

Total	Responses donor customer

8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 

Age

Total	Responses 13-29 

30-44 45-59 

60-70+ 
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17

Source:	USOC	Survey	Data.	Wave	3.

MEMORABLE MOMENT:
RYAN LOCHTE

Wave	3:	August	25:	

9/90	People	noted	Ryan	Lochte as	a	memorable	moment
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18

18

Source:	USOC	Survey	Data

Wave 3: Was there a memorable moment over the 
past week?
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19

19

Source:Wave 3.	Those	who	noted	Ryan	Lochte as	a	memorable	moment.

Felt	like	
this	much	

less

Somewhat	
less

Neutral/No	
change

Somewhat	
more

Felt	like	
this	much	
more

How	have	your	feelings	
of	inspiration	changed	
over	the	past	week?	If	
you	mentioned	Ryan	
Lochte	as	something	

Memorable

Total Ryan	Lochte

Felt	like	this	
much	less

Somewhat	
less

Neutral/No	
change

Somewhat	
more

Felt	like	this	
much	more

How	have	your	feelings	of	
pride	changed	over	the	

past	week?	If	you	
mentioned	Ryan	Lochte	as	
something	Memorable

Total Ryan	Lochte
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20

Source:Wave 3.	Those	who	noted	Ryan	Lochte as	a	memorable	moment.

Felt	like	this	
much	less

Somewhat	
less

Neutral/No	
change

Somewhat	
more

Felt	like	this	
much	more

How	have	your	feelings	of	
worldliness	changed	over	the	
past	week?	If	you	mentioned	
Ryan	Lochte	as	something	

Memorable

Total Ryan	Lochte

Felt	like	this	
much	less

Somewhat	
less

Neutral/No	
change

Somewhat	
more

Felt	like	this	
much	more

How	have	your	feelings	of	
responsibility	changed	over	

the	past	week?	If	you	
mentioned	Ryan	Lochte	as	
something	Memorable

Total Ryan	Lochte
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21

Source:	Wave	3.	Those	who	noted	Ryan	Lochte as	a	memorable	moment.

Felt	like	this	much	less Somewhat	less Neutral/No	change Somewhat	more Felt	like	this	much	more

How	have	your	feelings	of	connectedness	changed	over	the	
past	week?	If	you	mentioned	Ryan	Lochte	as	something	

Memorable

Total Ryan	Lochte
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22

22

Source:	Wave	4.	Those	who	noted	Ryan	Lochte as	a	memorable	moment.

Wave	4:	September	13:	

4/82	people	noted	Ryan	Lochte as	a	memorable	moment

There	was	only	1	person	who	mentioned	it	in	both	Wave	3	
and	then	again	in	Wave	4

Pride	wasn’t	affected	this	week.	But	among	these	4	people,	
the	feelings	that	were	felt	much	less	were:	inspired,	energized,	
and	committed.	I	don’t	think	these	are	solely	because	of	
Lochte.
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23

Source:Wave 3.	Those	who	noted	Ryan	Lochte as	a	memorable	moment.

In	Wave	4,	those	who	noted	
Ryan	Lochte as	a	memorable	
moment	mostly	never	
discussed	with	family,	
friends,	or	coworkers.	Again,	
that	may	not	be	solely	
because	of	that	situation.

daily 4-6	times 2-3	times once never

Discuss	with	Friends

Total Ryan	Lochte

daily 4-6	times 2-3	times once never

Discuss	with	Family

Total Ryan	Lochte

daily 4-6	times 2-3	times once never

Discuss	with	Coworkers

Total Ryan	Lochte

COMPANY 
CONFIDENTIAL



Co
py
rig

ht
	©

20
16
	T
he

	N
ie
lse

n	
Co

m
pa
ny
.	C

on
fid

en
tia

l	a
nd

	p
ro
pr
ie
ta
ry
.

24

24

Source:	USOC	Survey	Data.	Wave	5.

Was	prepared	for	the	
competition

Represented	the	
United	States	well

Behaved	well Demonstrated	good	
sportmanship

Provided	memorable	
moments

Would	you	say	Team	USA	in	Rio	was	Better	Than	Previous	
Olympic	Teams,	The	Same	As	Previous	Olympic	Teams	or	

Worse	Than	Previous	Olympic	Teams?

Better	Than	Previous	Olympic	Teams The	Same	As	Previous	Olympics	Team

Worse	Than	Previous	Olympics	Teams

COMPANY 
CONFIDENTIAL


